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Monday 9 April 2018 
 

Construction Products Manufacturing Suffers Weather-Related 
Weakness in Q1 

 
The CPA’s State of Trade Survey for 2018 Q1 shows that the £56 billion UK construction products 
manufacturing industry suffered a weak start to 2018, in a quarter that combined the liquidation of Carillion and 
several days of disrupted activity due to snow and freezing temperatures.  
 
Heavy side manufacturers recorded the lowest balance in five years with 15% of firms reporting a decline in sales 
in Q1, following a previous quarter of falling sales in 2017 Q4. For light side manufacturers, no firms on balance 
reported either an increase or a decrease, which was the weakest performance since 2013 Q2. Construction 
product sales act as an early indicator of wider construction activity and these results signal a noticeable dip in 
total industry output for Q1.  
 
Manufacturers anticipate a return to growth in the coming quarters, but rising costs continue to act as a 
headwind. 90% of heavy side manufacturers and 84% of those on the light side reported a rise in raw materials 
costs in Q1, whilst the same proportions reported an increase in wages and salaries. In addition, fuel costs rose 
for 90% of heavy side manufacturers. 
 
Rebecca Larkin, CPA Senior Economist said: “It was always unlikely that heavy side manufacturers would avoid 
the snow disruption, with aggregates quarries unable to operate and pauses in activities such as groundworks and 
bricklaying affecting demand for products and materials from construction sites. In addition, manufacturing 
capacity in this energy-intensive sector of the industry is likely to have been temporarily reduced by the National 
Grid’s gas deficit warning at the beginning of March. 

 
“It appears from the forward-looking indicators that Q1 was just a weather-related blip, as 42% of heavy side 
manufacturers anticipate sales rising in Q2 and 37% see sales rising over the next 12 months. However, no light 
side manufacturers expect sales to increase in the next quarter and only 16% anticipate a rise over the course of 
the year, likely to reflect the lagged impact of any pauses in activity in Q1 on demand for these non-structural and 
finishing products that tend to be used nearer the end of the building process.” 
 
Key survey findings include: 
• A balance of 15% of heavy side firms reported that construction product sales fell in the first quarter of 

2018 compared with the fourth quarter of 2017. No light side firms, on balance, reported a rise in sales in 
Q1 

• On an annual basis, sales decreased for 5% of heavy side firms but rose for 10% of firms on the light side, 
on balance 

• On balance, 37% of heavy side manufacturers anticipated a rise in sales in the next year, increasing from a 
zero balance in the previous quarter 

• On the light side, 16% of firms expected an increase in product sales in the next year, compared to a 
balance of 10% in 2017 Q4 
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• Annual cost increases were reported by 90% of manufacturers on the heavy side and 79% on the light side 
• Raw materials costs rose according to 90% of heavy side manufacturers and 84% of those on the light side  
• 68% of heavy side manufacturers and 67% of light side manufacturers anticipate a rise in costs over the 

next 12 months. 
ENDS 

 
 

 
NOTE TO EDITORS: 
 
Heavy side products are typically structural materials used early in the construction process and include 
materials used in transport and other civil engineering projects. Heavy side materials include: aggregates, 
cement, ready-mix concrete, structural and reinforcing steel. Light side products are typically installed later 
in the construction process and include internal fittings and services. Light side products include: heating and 
ventilation systems, plumbing, electrical and lighting, doors and windows, kitchen furniture and thermal 
insulation. 
 
The Construction Products Association represents the UK’s manufacturers and distributors of construction 
products and materials. We are committed to raising the profile of our industry and members’ businesses, 
helping grow the market and reducing regulatory risk. The sector directly provides jobs for 333,000 people 
across 23,000 companies and has an annual turnover of more than £56.5 billion. The CPA is the leading 
voice to promote and campaign for this vital UK industry. 
 
The CPA produces a range of economic reports including the quarterly Construction Industry Forecasts, 
Construction Trade Surveys and the State of Trade Surveys. All are available to members or subscribers via 
our website. 
 
FOR FURTHER INFORMATION CONTACT: 

Rebecca Larkin, CPA Senior Economist 
Tel: 020 7323 3770 
E-mail: rebecca.larkin@constructionproducts.org.uk 
 
Emma Salmon, CPA Senior Communications Executive 
Tel: 020 7323 3770 
E-mail: emma.salmon@constructionproducts.org.uk 

 
Follow the Construction Products Association on Twitter:  twitter.com/CPA_Tweets 
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