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Our Industry

Mooﬁ%ﬁfﬁ

(more than automotive manufacturing and
aerospace manufacturing combined)

working across

22,000

companies

o with a turnover of more than
ECB >, £55 billion

(more than one third of
total construction activity)

has its heart in the
Midlands and the North
whereas total construction
is more Southern-centric

We Represent

85%ofthe

industry by value

One Strong, United Voice

The Construction Products Association
is the leading voice to promote and
campaign for construction product
manufacturers and distributors.

We are committed to raising the profile of our industry and
members’ businesses, helping grow the market and reducing
regulatory risk.We represent our members across industry-wide
organisations and alliances, whilst monitoring, supporting and
lobbying government and public bodies in the UK and European

Union to develop effective, evidence-based policies and solutions.
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78% of all

construction products used in
the UK are made in the UK.

MADE IN
BRITAIN

The CPA aims to provide our members with unequaled value
and benefits. Whether it's tracking and assessing government
policies, interpreting those policies and regulations and
providing expert advice, leading work with members and the
wider construction supply chain to create consensus on issues,
producing authoritative economic, technical and sustainability
publications, or advocating on our members’ behalf in London,
Brussels and the devolved regions, we seek to protect our
members and support their success.

We champion our members' interests across both the
manufacturing and construction industries. Because we are
product-neutral, the CPA speaks for the construction products
industry as a whole with one strong, united voice.

Ultimately, the CPA is about more than simply politics and
regulations; it is about providing our members with the real value
and insight to ensure their businesses can achieve sustainable,
long-term success.
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The Respected Voice



Strategy 2017/

Our Members in 2017

Companies
* Aggregate Industries * Grafton Group * Marshalls * Tarmac
x * BASF * Hanson UK * Pilkington * Tata Steel
\@{ x  Baxi + Ibstock Building Products « Polypipe « Travis Perkins
@ @ * Bosch Thermotechnology * [KO * Rockwool * VELUX
* Breedon Group * Kingspan * Saint-Gobain * Wavin
- : : * Dow Chemical Products ¢ Knauf Insulation * SIG * Wienerberger
OurVision: Our Aim: Our Service: * Forterra * Marley Eternit (Etex) * Sika * Wolseley

To be the respected voice of construction
products, ensuring our sector's
contribution is valued by the entire UK
construction supply chain and government.

To deliver real value to our members by
helping them to be more successful in
the UK.

We offer services and expertise which
help grow the market, encourage
investment, improve knowledge and
reduce regulatory and taxation risks.

Recognition
for the Sector

The first point of
contact for government
and industry seeking
advice about policies
affecting our sector and
the wider construction
supply chain.

Supporting Making the case for
Market long-term policies which
Growth support growth, en-
hance productivity and
attract investment.

Shaping policies and
providing expertise

for members which
reduces their regulatory
risk and improves their
business confidence

Reducing Risk

» Deeper cooperation across industry and with government to encourage innovation, improve
productivity, lower costs, reduce waste, and build a highly skilled workforce.

* Proper representation for the construction products sector on leadership councils, reflecting
an understanding of manufacturers’ and distributors’ key roles in the success of the wider construction
industry and ensuring that products are seen as high-value in terms of innovation and manufacturing.

* An enhanced National Infrastructure and Construction Pipeline to increase visibility and clarity
of major private projects, which will in turn support confidence and incentivise further investment.

* Embedding a ‘balanced scorecard’ approach to procurement which values the local economic
and environmental contributions of construction product manufacturers and suppliers.

* A level playing field with international competitors in regard to taxation and the costs of
doing business, particularly including capital investment in plant and machinery as well as the high

price of energy.

* Good regulations which sustain a fast changing, post-Brexit market and drive innovation,

performance and whole-life value of the final asset.

Trade Associations

* Association for Specialist
Fire Protection

* Bathroom Manufacturers
Association

* Brick Development Association

* British Adhesives & Sealants
Association

* British Aggregates Association

* British Ceramic Confederation

* British Coatings Federation

* British Electrotechnical & Allied
Manufacturers Association

* British Plastics Federation

* British Rigid Urethane Foam
Manufacturers Association

* British Woodworking
Federation

* Builders Merchants Federation

* Clay Pipe Development
Association

* Contract Flooring Association

* Council for Aluminium
in Building
¢ Door & Hardware Federation
* Energy & Utilities Alliance
* Engineered Panels in
Construction
* European Phenolic Foam
Association
* Finishes & Interiors Sector
¢ Glass & Glazing Federation
* Guild of Architectural
l[ronmongers
* | ead Sheet Association
* Metal Cladding & Roofing
Manufacturers Association
* Mineral Products Association
and British Precast
MPA:
- Agricultural Lime
Association
- British Lime Association

- British Marine Aggregates

Producers Association

- British Ready-Mix Concrete

Association
- Concrete Centre

- Mortar Industry Association

- MPA Aggregates
- MPA Asphalt
- MPA Cement

- MPA Dimension Stone

- MPA Scotland
- MPA Slag

- QPA Northern Ireland
- Silica & Moulding Sands

Association
British Precast:

- Architectural and Structural

Precast Association

- Alircrete Products Association

- Box Culvert Association
- Concrete Block Association
- Concrete Pipeline Systems
Association
- Interpave, The Precast
Concrete Paving & Kerb
Association
- Precast Flooring Federation
» National Association of
Rooflight Manufacturers
* Roof Tile Association
* Roofing Industry Alliance
- National Federation of
Roofing Contractors
- Single Ply Roofing Association
* Steel Windows Association
* Structural Timber Association
e Timber Trade Federation
* UK Steel Association
* Wood Panel Industries
Federation

Affiliates

* ACO  Gripple * NMBS * Tobermore

* Alumasc e H+H * Simpson Strong-Tie

Associates

* AdStorm * CHEP * Scott Pallets * UK Construction Week

* British Board of Agrément (BBA)
* British Standards Institution (BSI)
* The Building Centre

* Building Research
Establishment (BRE)

» Competitive Advantage

* Invest Northern Ireland

* MRA Marketing

* New London Architecture
* RIBA Enterprises

¢ SRS Recruitment Solutions
* Thinkstep

« TRADA

* UBM Limited
* UK CARES

» UK Green Building Council
* Wincanton
* XPO Logistics




